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Background

Colipa aims to develop and promote a sustainable and respected industry in Europe
by advocating best practices and consumer information that will allow consumers to
benefit from continuously innovative and safe products.

It has become a legal requirement that for specific hair colouring ingredients the
mixing ratio of oxidative hair colorant products be labelled (Commission Directive
2009/36/EC and 2009/134/EC).

The requirement to label the mixing ratio has been introduced upon the request of
Member States in order to assist control authorities as part of their in-market control.

Oxidative hair colouring products are mainly provided as two components (colour
component and developer component) and have to be mixed before application.

The mixing ratio represents additional information for consumers and users.
However, it must be made clear that products are labelled for proper use and
detailed use instructions are provided. Companies may decide to include in a leaflet
more detailed information about the possible and proper mixing ratios for
professional products.

Colipa reminds its members that it remains the sole responsibility of the manufacturer
or importer to ensure that products placed on the market are safe and comply with all
laws and regulations and carry appropriate warnings.

Manufacturers should always consult the Cosmetics Directive and its relevant
Adaptations in order to find out which requirements apply for a specific hair colouring
ingredient.



Labelling Guidance

e The mixing ratio refers to the ratio (typically volume/volume) between colour
component and developer component, which are mixed together before the
product is applied.

e Typical examples of how the mixing ratio could appear on the label are: “1:2”
or “1:1” or “1:3” etc.’

e The Cosmetic Directive requires labels and warnings to appear on the
container and package whenever the colorant product contains the ingredient
concerned. It is therefore sufficient to label the mixing ratio only on the container
of the colouring component and on the outer package.

e |t is worth noting that retail as well as professional products are covered by
this requirement. Professional products are intended to be used with different
mixing ratios. It is recommended to label the mixing ratio resulting in the highest
concentration of hair dyeing ingredients in the mixture applied to the hair.

! Typically the first figure refers to the colouring component and the second figure to the oxidising /developer
component. However, this indication does not need to be part of the label.



COLIPA IS THE EUROPEAN TRADE ASSOCIATION
REPRESENTING THE INTERESTS OF THE COSMETIC, TOILETRY

AND PERFUMERY INDUSTRY.

Our Vision

The cosmetics, perfumery and personal care industry
and its products significantly contribute to individual
and social well-being in our everyday lives.

Our Mission

To help maintain and develop a sustainable, competitive

and respected industry in Europe

* by demonstrating the inherent value of our industry
(as stated in our vision)

e by striving to create the most favourable economic
and regulatory environment in which to operate

e and by advocating best practices, thereby ensuring
that consumers benefit from continuously innovative
and safe products.

Our Goals
Colipa, as THE recognised voice of the European cosmetics,
perfumery and personal care industry, must:

Earn public trust

by fostering transparent and reliable relationships with
public authorities and stakeholders, to best communicate
the social and economic relevance of our industry in terms
of satisfying consumer needs.

Achieve effective public policy

by actively contributing to the shaping of workable and
fair policy frameworks regulating the industry. To this end,
proactive and effective networking and communication
are of the essence. Opportunities for achieving alignment
on an international scale should be created and optimised.

Enhance member value

by addressing members’ needs in an efficient and
transparent way, through timely information and decision
making processes and focusing on the issues and activities
which are important to them. Best use should be made
of members’ expertise and dedication to optimise both
efficiency and one-voice positions.
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